UAB Web Communications
Web Page Template Agreement

Why a branded site?

UAB Web Communications has developed university wide Web page templates to meet the needs of the University strategic plan. The templates are approved by the Office of Public Relations and Marketing and have been reviewed by the President of the University. 

Reasons why:

· Branding consistency

· Accurate use of official  UAB logo

· Compliance with the UAB Style guide

· Consistent navigation
· Audience friendly design and navigation

· User friendly site management

· Provides a platform that allows site owners to better maintain their site

· Allows for easy content updates or creation, keeping sites accurate and fresh

· Templates are fully designed and come out of the box ready to publish content

· Internet and network security

· Sites supported by UAB IT data security and infrastructure teams 
· Designed to better support Media-rich Content
Web Communications and Client Responsibilities

Web templates produced by Web Communications are a funded resource. In order to receive Web templates at no charge, the client must take responsibility in the development of site content.

Web Communications’ Responsibilities

Web Communications will be responsible for the following:

· Development of Web page templates

· Creation and placement of UAB Unit Level 3 logo

· Content Management System technical support

· Hosting provided by UAB IT, including up to 1 Gigabyte of storage

· Inclusion in UAB wide search tool (Google search)

Client Responsibilities
The client will be responsible for the following:

· Complete the Web Communications brief in order to define objectives, target audiences, and business needs

· Define a Site Manager;

· to act as the primary contact with Web Communications and UAB IT

· to act as the primary internal gatekeeper for the site

· Define content owners that will be responsible for creating, reviewing and maintaining content in their area of expertise

· Define plan for maintaining current, accurate, and well communicated content

· Develop comprehensive site structure and navigation, including all levels/tiers

· Management for all content, including

· Content evaluation

· Content migration from existing site

· New content creation and inputting into CMS tool

· Maintaining current, accurate and well communicated content at all times

· Images and graphic development

.
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